
Reading Habits
Understanding consumer preferences towards 
reading, advertising and digital 
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How do you prefer to read or receive... Books 
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How do you prefer to read or receive...
% of EU consumers who prefer to read in print: 2021 - 2023 - 2025
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I think children and 
students learn more 

when reading 
printed, rather than 
digital, books and 
course materials

58% 48%
I am concerned

that the overuse of 
electronic devices 

could be damaging to 
my health (eye strain, 

sleep deprivation, 
headaches)

I am increasingly 
concerned that my 

personal information 
held electronically
is at risk of being 
hacked, stolen,

lost or damaged

57%
I spend too much 
time on electronic 

devices

50%

Preferences and Attitudes towards Reading in Print vs Digital
To what extent do you agree with the following statements: 

Two Sides Trend Tracker Report, April 2025© Two Sides Ltd 2025



Q
EU

R
O

P
E

Back to contents ^

Preferences and Attitudes towards Reading, News and Digital
To what extent do you agree with the following statements: 

Two Sides Trend Tracker Report, April 2025© Two Sides Ltd 2025

49%

31%

46%

55%

49%

32%

48%

56%

52%

50%

33%

48%

57%

58%

0% 10% 20% 30% 40% 50% 60%

I spend too much time on electronic devices

I suffer from a digital overload

I am concerned that the overuse of electronic devices could be
damaging to my health (eyestrain, sleep deprivation, headaches)

I am increasingly concerned that my personal information held
electronically is at risk of being hacked, stolen, lost or damaged

I think children and students learn more when reading printed,
rather than digital, books and course materials

Agree or Strongly Agree 2025 Agree or Strongly Agree 2023 Agree or Strongly Agree 2021

Comparing 
The Trends
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Agree they don’t 
pay attention to 
adverts online - 

compared to 42% 
who don’t pay 

attention to adverts 
received in the post

58% 64%
Of consumers say 

they are either more 
likely to act when 

they see printed or 
mailed ads or are 

neutral on the issue

Do their best to 
block or avoid 
online adverts

49%
Of consumers say 

they trust marketing 
adverts in print 
(Direct mail & 

Newspapers) more 
than adverts online, 

or are neutral on 
the issue

66%
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Preferences and Attitudes towards Advertising
To what extent do you agree with the following statements: 
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Preferences and Attitudes towards Billing & Statements
To what extent do you agree with the following statements: 

65%
Believe should not 
be charged more 

for choosing a 
paper bill or 
statement

Find paper bills 
and statements, 

rather than digital, 
better for record 

keeping

47%
Should have the 

right to choose how 
they receive 

communications, 
printed or digital, 

from financial 
orgnasiations

76%
Believe service 

providers are trying 
to save costs rather 
than environment 

by switching to 
digital

56%
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Consumers should have the right to choose how they
receive communications (printed or electronically

 from financial organisations and service providers

Government, banks and other organisations want to
persuade me to “Go Paperless” (even though it’s not

“Paperless” because I regularly have to print out
documents at home if I want a hard copy)

I should not be charged more for choosing a paper bill
or statement

I would consider switching to an alternative provider
if my current one forced me to go paperless

I find paper bills and statements, rather than electronic
bills and statements, better for record keeping

When a service provider wants to switch me from paper to
electronic bills and statements, and they say it is better for
the environment, I know they are really trying to save costs

Agree or Strongly Agree 2025 Agree or Strongly Agree 2023 Agree or Strongly Agree 2021

Preferences and Attitudes towards Billing & Statements
To what extent do you agree with the following statements: 
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Comparing 
The Trends
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Which types of advertising media do you find most trustworthy
when it comes to offers with price information?
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Rated Most Trustworthy (4 & 5)
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